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AN INTRODUCTION TO THE POWER OF A \
JEFFREY EARNHARDT / RCR PARTNERSHIP PLATFORM



LEGACY VALUE EXCLUS
JEFFREY

* 10 out of 10 people surveyed recognize Earnhardt
and associated value

* Only 4th Generation Driver in NASCAR
* Grandson of Dale Earnhardt and Nephew of Dale Earnhardt Jr.
 Charitable efforts span 3 generations

 Every interview includes reflection of family legacy.
Your brand enjoys unparalleled chain of success
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corporate headquarters
* At track hospitality for up to 10 guests

» Garage, Pit and VIP zone Hot Passes

* Pit Road access during race

* Food and beverages at race track for guests
e Meet & Greet with Driver and Team

 VIP Tour

* Pit Wall Banner with company branding and
custom Hero Cards for Driver Autographs

 Options for Show Car Program




GOLD SPONSORSHIP

e Company branding on rear quarter panels

» Associate sponsorship in all team press
releases and NASCAR media

* Driver Website & Social Media Partner Promotion

* Driver Appearances at retail, fan zones and
corporate headquarters

* At track hospitality for up to 6 guests

» Garage, Pit and VIP zone Hot Passes

* Pit Road access during race

* Food and beverages at race track for guests
‘», *Meet & Greet with Driver and Team

* VIP Tour

 Options for Show Car Program
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SILVER SPONSORSHIP

« Company branding on various key position

» Associate sponsorship in all team press
releases and NASCAR media

* Driver Website & Social Media Partner Promotion
o At track hospitality for up to 4 guests

» Garage, Pit and VIP zone Hot Passes

* Pit Road access during race

* Food and beverages at race track for guests

* Meet & Greet with Driver and Team

 VIP Tour

 Options for Discounted Show Car Program




WE OPERATE AT THE

INTERSECTION

"SPORTS, PASSION
AND BUSINESS

A FIXTURE IN THE SPORT OF NASCAR FOR ALMOST 50
YEARS, RICHARD CHILDRESS RACING PROVIDES THRILLING
MOMENTS FOR OUR FANS THAT TRANSLATE INTO VALUABLE

MARKETING & SALES OPPORTUNITIES FOR OUR
CORPORATE PARTNERS

RCR driver Ryan Newman greets fans before NASCAR’s annual All-Star Race



OUR PARTNERS-TAP INTO.THE

PASSION &
LOYALTY

OF NASCAR’S FAN BASE

SINCE THE BEGINNINGS OF OUR SPORT, NASCAR FANS HAVE
UNDERSTOOD THAT THEIR FAVORITE DRIVERS & TEAMS CANNOT,
COMPETE WITHOUT SPONSORSHIP. UNEIKE OTHER SPORTS,

SPONSORS IN NASCAR ARE CELEBRATED & STRONGLY SUPPORTED.
NASCAR fans are:

0 more likely thanthe general population 0 more likely than fans of the other more likely than fans of the other
/ to feel loyal towards'‘companies that / major sports to consciously support 0) major sports to recommend a
O sponsor NASCAR teams & events 0 O

a sponsor’s products or services sponsor’s products or services

ST

Source: Repucom SponsorLink 2015. Turnkey Sports & Entertainment 2016. Other major sports include: MLB, NBA, NFL and'NHL.



OUR PLATFORM

DRIVES SALES
AT RETAIL

TRADITIONALLY, CONSUMER BRANDS HAVE BEEN DRAWN, TO-NASCAR
FOR OUR LOYAL FAN BASE, AND THAT’'S NO DIFFERENT TODAY. OUR
FANS LIVE AND BREATHE OUR SPORT, AND THEY SUPPORT.THE
BRANDS THAT MAKE THIS SOURCE OF PASSION POSSIBLE:

RCR driver Austin Dillon meets with fans on behalf of Coca- ”
Cola as part of the brand’s retail activation program. W /
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OUR PLATFORM EXCELS AT

INFLUENCING
COMMERCIAL

AUDIENCES

TO BOOST THE BOTTOM LINE

RELATIONSHIPS ARE STILL-A HUGE DRIVER OF BUSINESS. THAT'S
WHERE WE HELP BY PROVIDING OUR PARTNERS WITH VALUABLE WAYS
TO CONNECT WITH THEIR COMMERCIAL CUSTOMERS - NEW BUSINESS
IS SIGNED AND EXISTING ACCOUNTS ARE MAINTAINED AND GROWN.

Caterpillar uses its RCR partnership to boost engagement with A
customers through their network of dealers. ‘
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WE'RE A

TECHNOLOGY
SHOWCASE

WE MAINTAIN A STRONG CULTURE OF INNOVATION, AND OUR
PARTNERS CONTRIBUTE BY INTEGRATING THEIR ADVANCED
TECHNOLOGIES INTO OUR OPERATIONS. IN TURN, THIS PROVIDES
THEM WITH OPPORTUNITIES TO SHOWCASE THEIR REAL-WORLD
APPLICATION IN AN ASPIRATIONAL SETTING.

Zeiss showcases the use of its powerful metrology equipment that our
engine technicians use to examine engine components at the ZEINN
microscopic level and identify potential problems before they happen.



WEREA

BUSINESS-TO-BUSINESS
MATCHMAKER

THE STRENGTH OF RCR’S CLOSE-KNIT FAMILY OF PARTNERS
GENERATES POWERFUL B2B COLLABORATIONS. BY TAPPING INTO
THIS VALUABLE NETWORK, OUR PARTNERS HAVE CREATED
IMPRESSIVE -*AND PROFITABLE - RELATIONSHIPS.

RCR facilitated a trilateral partnership

between Dow, Grainger and GE Power Dow GRiq{Nﬁ,E;B



TELL GREAT
STORIES

WHETHER ON THE TRACK OR AWAY FROM IT, RCR IS A RICH
SOURCE OF CONTENT THAT OUR PARTNERS UTILIZE TO ENGAGE
THEIR AUDIENCES AND UNDERSCORE BRAND /MESSAGES.

Grainger uses its RCR partnership in part to produce original GRAINGER

digital content that reinforces key marketing messages. it
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WE REPRESENT

|| [ ]
BES l ’ N CLASS WE’'RE PROUD TO PARTNER WITH CLOSE TO 40 LEADING
BRANDS BRANDS, A PORTFOLIO REPRESENTING 1.4 MILLION+
EMPLOYEES AND $546 BILLION+ IN ANNUAL REVENUE.
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RCR

PROVIDES B2B
OPPORTUNITIES

“THERE ARE BUSINESS DEVELOPMENT TEAMS WITHIN NASCAR AND WITHIN
RCR THAT FACILITATE MATCHING BUSINESS INTERESTS AND VISIONS WHICH
BUILD THOSE RELATIONSHIPS ON RACE DAY, BUT TURN THOSE CONVERSATIONS
INTO ACTUAL DEALS DURING THE BUSINESS WEEK.”

R.C. Lawler

Director, Consulting Services
Grainger

éﬁW Featured in FOrbes article by Maury Brown on May 1, 2017 on forbes.com



OUR

APPROACH TO
PARTNERSHIP

RCR PROVIDES THE MOST EXPERIENCED MARKETING &
COMMUNICATIONS TEAM IN NASCAR TO DELIVER
UNPARALLELED SERVICE TO EACH OF OUR PARTNERS.
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